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II1. Ref:
Noel Capon & James M. Hulbert — Marketing Management in the 21* Century
Henry Assael --Marketing: Principles & Strategy
Philip Kotler --Marketing Management

Berkowitz, Kerin, Hartley & Rudelius -- Marketing

Evans & Berman --Marketing

Harrell & Frazier — Marketing: Connecting with Customers

IV.N%Z: 1. Introduction
2. Segmentation and Positioning

. Marketing within the Organization & Defining the Business
. Buyer Behavior
. Consumer Buying Behavior
. Organizational Buying Behavior
. Marketing Research and Marketing Information Systems
. Products & Their Characteristics
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. Product Development & Product Life Cycle
10. Pricing Policy
11. Communication & the Promotional Mix
12. Advertising, Promotion & Publicity
13. Personal Selling
14. Channel of Distribution
15. Retailing & Wholesaling
16. Marketing Strategy



