g, 3 S EXS =2
EAEAS AR RS
International Business Communication

B PR BB
JERHET : HAES

ARt ik 2 e B AR

BEEZBEARBEBFLERGE RAOWETE =REEFNAAE, ARRBJFHEU
BCREMATRELE BEFEEAEEKEFLBASER L2 LB R BB L iHELR
TEZ— ZFEHNBREAHHEAABRERS LARREASZXGRN FaFaHHE
BARBER D, HREEXFERBAYUE. AREZENYEAE, BERBZEEALALEE
BREMRMEBEECRSENSRERFREERANKE WAEREERGEEEE
£12, EPECREERBEYNSIERESYE,
ABEMRENAX, BRRHRABEMR BESTHEME, ERNRE EXNRIEH
F, REEHZILERMIRTER, MEBSBEE URFEREC REERE
CEESHERE, ARBREFARBEIENESERMBYRTE RELFBLR.

—+—itic, 2EHILERLEFE, MEREXEE2XRES L FHERE, EERKBR
WS EILASHRT, BXALMBERBEBRCENETEREL—, BEERELGENET, K
BEM HITHMEFR EEEEAYBELERNKRE MetmEEEEEREMRDY
BEARAMNEXR, AREBZEEL, BEZHANEE HHRSGEERKEES
BRI, MEZ, EBHBENER SBEZFEEMEA FHE ABEXL (EE) &
HE, REEYEEHERE.

]
BEER
BETEE PMBEEBARKAIX, AREENER HHEM HHEEEE
SHIIERFBER ZASZHER BECEHEBEERARRG, BEREREE =
RZERES, BEANERE, BARNBEEXL, BHAE, tEBERE TR
Bk, BABRERERENERRE,

BRI
BE AR ERYTEKRSE, BE (KXNIELREE
B pEaxy mym TE MBRRA, EEXYW, SFHIFESFH -
RS HIERSHEE
EmEZm : gREaMS RPREH Bose mLiEe



BHAEE  AAREAR RERBESHAKHNES, ASEEHREY ER
HOBR &I LRy, BESIE

e i ES]
FRIEE  eRRragE (EHHA RHEEES)  RHAENER
AREE : mtEER REGRSH MAHNEE ULREHEZE 24KAE

BEEE: 0E ¥ BAME @ER5s MRS

iEiSE T
BEER AR EXEZERAEY LT EBEIENTEHNE
R S EEREE SASFEETAR, BRERBEAR BRMREL, B
#ge
WEH . SFRIRLF, BFHAIE SHEEH
MABBIAIRIE | KIBIETREF (bigpicture) |, WRNILEZR REMEXAZEE,
HRAESTEMBBESIE, RASAEBPIERE (facilitator) | HE LR BHIERE
R

R ETTAR
R, HYPHRBNEES BHAELRROBEOEE E—SHERNAED
N, BEERMECSHIERRMAHIER HAEZE ERREZROMER.

BER 48 BHMBR BESBEEEL ABSWN -BERITR/RRS
URZEBEMAITE BIXE/ER BHANR MUAHXERHE, —KaKE®R
MRE, WA, TSR, WHAREIRESEENBELEZE UREBHER,
fehixHE1ERIE. .

FMEER 128 SHEM4EETHEEREQRR BREERECHFE (@
EIFEXE -TBD) HIEFEH, WBRNMEERRG THETEXBERE EEEH
(Fas/MM/XMt)  IMBZEMEREANAKRE FBRIBERRAKASTERRMER
WEZE SWEMATEE C2ERWNAHARBESTRAER, BIREERERR
ERBMEIEMNER @ BRI/ ZERBERTE. RRAAEZNVERUNATER
RIEE (XMt) F2BRARX, BEERRRIWE, FEESH, DRFUOARHE
EAFMEEZEREAR, EREECAR, UEAHXRGHEH,

BZER 2E 2XEASAXRABEITE, STHRDREE HXRETEE
RiZHEASESRARERSE, RS2EEZRFEEMNBETLAERGE RARER
BLET, IRHLEIEE. HMBRHE2 LB B YRETHERE,

(S



fEED 3889, B RFEABRBR/MAERAR, MEEAXER REA=EH
OF, AR EEZRBERE,

HfF( RS EBITERFE TUAR, BHET, ZEMENRSEEIFER
WEEIRRERBE R,

fE ] AREHFER, WBUERHIARKRNEAORBE, BEACKE, IEHH3Q
RPZHIZETHFRBCERR, HBX 4R BREZHEREXA T,

fEX2 IR IRMBTIBEHETIHER E2LBHE3 R U -—RIBRERE
AT REWNAIEEMASTELREE, WHENREBANMERBERS| FER

iEo
fEE3 MEETFERRESESEH BEINENTSE IHES2H=, ferEErmE
NE W EER MM,

BAEEZ

BENBFESoME D, —HoOREBHEAREX LHRMEERTE BLEZERD
EBEBEARNBERILAEE L 50%, —HMOABAERTE, REMAMLERERE, 24
BECHESF ERNRBHHAAES BEMESERLERSMRBERIERRLE
TR,

REMAZNZERBIBRESROREDREHAZKE,

MIEBEERZE, REFE—XKI20 22HR S

2EEN
LR BB BWBER TED HUEH, EREH.

HESEEE

How to Win Friends and Influence People, Dale Carnegie (any)

How to Talk So People Listen: Connecting in Today’s Workplace, Sonia Hamlin (2006)
How to Think Straight about Psychology, Keith E. Stanovich (2012)

Asking the Right Questions, Neil Browne / Stuart M. Keeley (11" ed)

Getting to Yes: Negotiating to Yes without giving in, Fisher & Ury, (2012)

Just Listen: Discover the Secret to Getting Through to Absolutely Anyone, Mark
Goulston, (2015)
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