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GENERAL INFORMATION
Faculty: Fie3 ~fFow
TA: FlA K
Time: 2024/9/3~2024/12/17 (19:00~21:45)
Venue: Fh- 431 LR
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LEARNING MATERIALS

Reference Books (Main)
® Marketing Management” by Kolter, Keller, Chernev, 16th edition (2022)
® “Entrepreneurship Marketing: Principles and practice of SME marketing” by Sonny
Nwankwo and Ayantunji Gbadamosi
® “Small Business Management” by Justin G. Longenecker, J. William Petty, Leslie E.
Palich, and Frank Hoy

Online Simulation (74 & #35 B %)

® Innovation Marketing Simulation: Crossing the Chasm (Harvard)
® New Venture Simulation: The Food Truck Challenge (Michael A. Roberto)
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Syllabus

® 4 i B % : The Sputtering R&D Machine. Harvard business review 80.8 (2002): 25-32

(Craumer, Martha)

® 4 i i3 %  Learning to play in the New “Share Economy”. Harvard Business Review

91.7 (2013): 125-129. (Fournier, Susan, Giana M. Eckhardt, and Fleura Bardhi)
® 4 i B % ! Making stickK Stick: The Business of Behavioral Economics (Leslie K.

John, Michael Norris, Michael 1. Norton)

Supplementary Materials

® ¥ TP RTEAES N ER

GRADING PoLicy
® FAHE S AR(H)
® A F%Ti‘?- Ku—h u—h} 15 (’]‘E’)

® L IR
B P »L%é(ﬁg)
B PREFHFTIoFEFETF)

COURSE CONTRACT
® i}kl F &R ERET
® /5% 461 Bhp 74 % o
® iR EaML o EFFHFIER -

TIME/ SCHEDULE

Session 1 FEE ¥+ 74 F 2HS ()
® [FHRARLLES

REE S (740 ¢ TSN 0 B TR

T%' .E’;plu{"h 5 u/%—k

et & T 5o % Longchamp i %

Session 2 HFRBEEZBFLFBET K (H)
@ T EAREE R ki B
® TEhcrid
® FHRAVENERL
® B %3134 : Tesco; Lego

Session3 FHF®R - B D F~ T ()

® T li%#c
® pIEEIER T

Bh| > THCF PRI L F oo

7/

30%
30%

20%
20%
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o FE A b l% R A A
® B %213 : Unilever: Axe and Dove; First Direct

Session 4 F4rEE 2R ()
® PR EEE PR
® i & {FR ¥ Power 4 47
® R AT AL > A
® i %313 ¢ Superdry; Zara

Session5 = 5%iEE% ()
® = N gEE
& A STMELAR
® paE i ek
® B %13 : Emirates; Gucci

Session6 FgF~mARLRE (H)
® LwT i
® =it gl s h
® i %3213 : Red Bull; Honda

Session7 #*¢ #EZ (i)

B - BATAIT ¥
SWOT

STP %~ 7

7 4 B R
S g

Session8 JRFFEEAIEBE (F)
W ARER
® uiriEAL
FP AR

Session 9 ALg R L RRPE (F)
® jit¢ %fﬁ SFER S T
RRLTE CAFE S
B L) ,ﬁ ’?”
B it FE
® % #7231 ¢ Learning to play in the New “Share Economy”. Harvard Business Review
91.7 (2013): 125-129. (Fournier, Susan, Giana M. Eckhardt, and Fleura Bardhi)

Session 10 #7& &2 RBFEFE (F)
FTA r‘?%?%%{ﬁf

°
® fliTHE

1‘3

T
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Session 11 & & {74/'#+& (The entrepreneurial marketing plan) 1 1 F 4 45
(#)

® # %7731 : The Sputtering R&D Machine. Harvard business review 80.8 (2002): 25-32
(Craumer, Martha)
® W HELT RIFE
W i At B By i
| wﬁﬂmﬁﬁ%
SET TR RSV
B SAER

Session 12 #7& %743+ & (The entrepreneurial marketing plan) 2: € i 4 4%
(#)
® 7 HA A PR
WA SR &
B A TE A R
I e Ak RN R

Session 13 #7& & {743 F (The entrepreneurial marketing plan) 3: 7 & {2 2
Fid ()
® (4P e Rk T
® FHIEE IR TR Y TR
® (74l B}
® Insights from the VC industry (Guest Speaker, TBD)
Session 14 HogEsRE+ B 23 (F)
L ’fs“:ﬁﬁ% : New Venture Simulation: The Food Truck Challenge (Michael A. Roberto)
® X731 @ Making stickK Stick: The Business of Behavioral Economics (Leslie K.
John, Michael Norris, Michael 1. Norton)

Session 15 ﬁﬂa‘aé}?i‘ ()
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