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Course Description
This course provides the opportunity for graduate students to present thesis

=N

\_

proposals, exchange research ideas, and get familiar with processes of conducting

academic studies.

Course Objectives
The purpose of the course is to provide a two-way interaction between graduate

students and their advisors. Valuable feedback and insight will not only contribute to



students’ understanding of organizational behavior but also prepare them to be future

organizational/marketing researchers.

Grading

Proposal presentation 50%

Class participation 50%



