National Taiwan University
Department of Accounting

Seminar in Financial Statement Analysis Bf B $RE D riFsT
(Spring 2010)
Syllabus

Instructor: Prof. Samuel Shui-Liang Tung, PhD, CPA (USA) (& k £ %i%)
Office: Rm.516, 2" Building, College of Management

Office Hours: 9:00 am-11:00am, Thursdays; or by appointment
e-mail: stung@management.ntu.edu.tw

phone no.: (02) 3366-3782

Class time and venue: 9:10am-12:10noon, Fridays
5" meeting room, 4F, 1% Building

Course Objective:

The ability to use financial statements and to communicate effectively and efficiently is
important for a business student’s career. This course is designed to meet students’ needs in
these areas. Although most books present financial statement analysis from the point of view of
the primary users of financial statements (equity and credit analysts), the analysis and use of
financial statements are not restricted to analysts. Managers, auditors, educators and regulators
can also benefit from the efficient and effective use of financial statements.

Textbook

Krishna G. Palepu, Paul M. Healy, Victor L. Bernard and Erik Peek, Business Analysis &
Valuation: IFRS Edition, London: Thomson Learning (2007 edition). (§£2= {4\ &]: Manager
Liu at 2377-3877)

Requirements and Assessment
Please form groups of three students in each group. Each group is responsible for presenting
one chapter’s text and case and for leading discussions.

2. Each student’s mark for this course will be assessed as follows:

Y%
Item
Group Presentations 50.0
Individual Presentation and Participations 50.0


mailto:stung@management.ntu.edu.tw

Schedule

Week

Topics, Readings and Assignments

Introduction

Part 1: Framework

Chapter 1

A Framework for Business Analysis and Valuation Using Financial Statements

Case: The Role of Capital Market Intermediaries in the Dot-Com Crash of 2000

Part 2: Business Analysis and Valuation Tools

Chapter 2

Strategy Analysis

Case: America Online, Inc.

Chapter 3

Overview of Accounting Analysis

Case: Land Securities Group(A): Choosing Cost or Fair Value in Adoption of IFRS

Chapter 4

Implementing Accounting Analysis

Case: Fiat Group’s First-Time Adoption of IFRS

Chapter 5

Financial Analysis

Case: Carrefour S.A.

Chapter 6

Prospective Analysis: Forecasting

Case: Forecasting Earnings and Earnings Growth in the European Oil and Gas Industry

Chapter 7

Prospective Analysis: Valuation Theory and Concepts

Case: AG Rudolf Dassler Sport

Chapter 8

Prospective Analysis: Valuation Implementation

Case: Ryanair Holdings plc

10

Part 3: Business Analysis and Valuation Applications

Chapter 9

Equity Security Analysis

Case: The Initial Public Offering of Party Gaming Plc

11

Chapter 10

Credit Analysis and Distress Prediction

Case: Karstadt Quelle AG

12

Chapterl1

Mergers and Acquisition

Case: The Air France-KLLM Merger

13

Chapter 12

Corporate Financing Policies

Case: CUC International, Inc.

14

Chapter 13

Communication and Governance

Case: Investor Relations at Total

15

Part 4: Additional Cases

1. Amazon.com In the Year 2000

2.Anacomp, Inc.




3.Home Depot, Inc. in the New Millennium

4 Krispy Kreme Doughnuts

5.Pre-Paid Legal Services, Inc.

6.Schneider and Square D

7.Spyker Cars N.V.

8.The Home Depot, Inc.

9.Two European Hotel Groups(A): Equity Analysis

10.Two European Hotel Groups(B):Debt Analysis

11.United Parcel’s [IPO

12.Valuation Ratios in the Airline Industry

Educational Goals of NTU Department of Accounting for MBA Students

Program

Educational Goals

Core Abilities of
Students

MBA Program,
Graduate
Institute of
Accounting

1.Nurture integration, analysis

and implementation capacity of

high-level accounting-based

management personnel

2.Develop professional leaders

with social care and

globalization ability

A. Capacity of high-end
accounting expertise

B. Ability to use
information technology

C. Logical analysis and
independent thinking

D. Communication and
writing skills

E. Senior management

knowledge and ability




