NTU GMBA: 
Social Entrepreneurship and Social Business (SESB)
(2 Units) Spring 2011
「公益創業及社會企業」
Every Thursday 6:30 PM-8:25 PM
First class: February 24, 2011 (Thursday)
Classroom: Management Building 1, 4th Floor, Conference 5
Summary

For those students who have a spirit of a entrepreneur and a mind of an innovator and want to do more than just make money in life, This course is for you!
“To make a difference in the society and in the world!”
In recent years, Social Entrepreneurs get recognized in the business world, leveraging personal management experience and professional skills to address many urgent social needs in public/citizen sectors. The aims of the social entrepreneurs focus on social returns along with business profit for sustainability. Simultaneously, a new form of business has been evolved, “Social Business,” which has a clearly stated social mission for its organizational purpose beyond just profitability. Some of these social businesses got successfully listed in major stock markets to raising capital from IPO’s.
This course will introduce the concept of social entrepreneurship and the toolkit for successful social entrepreneurs. This course will discuss the definition of a social business and its difference from regular business or non-profit organization. It will differentiate social business from corporate social responsibility(CSR).  From the cases of those innovative social entrepreneurs and successful social business, we will put into practice to develop business plans and business models for social businesses with missions in education, healthcare, food and nutrition, environment, microfinance, etc.
Teacher

Dr. Edward Hsieh, holding a Ph.D. from Cornell University in Electrical Engineering, has an unusual career, which encompasses both high tech and finance. For many years, he has actively participated in many global non-profit organizations as board members and advisors and is currently pursuing many social business ventures. To reach Dr. Edward Hsieh (dr. edhsieh@gmail.com)
Reference books:

1. J. Gregory Dees, Jed Emerson, Peter Economy, “Enterprising Nonprofit: A Toolkit for Social Entrepreneurs” (New York, John Wiley and Sons, 2001).

2. David Bornstein, Susan Davis, “Social Entrepreneurship: What Everyone Needs to Know” (New York, Oxford University Press, 2010)

3. Muhammad Yunus (Winner of 2006 Nobel Peace Prize), “Building Social Business” (New York, PublicAffairs, 2010)

